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Narrative Accomplishment Report
4th Quarter CY 2023

Office / Agency: TOURISM PROMOTIONS BOARD PHILIPPINES

Name of Activity ! Project Background and Goal of the Activity/Project Objectivels Intended Outcome Targetls BT MILE S nd Actual Accomplishment Challenges and Constraints Action Taken
indicate the State the
Ind.cate the name of ts actvity or | Provide a narative background of the project or actialy, indicating the specific |  Indicate the Glyectve, stating the aim of the Indicate the Intanded Outcome, highlighting what is hoped to be &) Target stakeholders and number of alApplicable NTOP Strategic Direction, Provide tie actual accompishmentis that the defivery unit was | indicate the challenges and constraints | State fhe mitigation measures that the
project and measuishle aclions project of actly achisved by the project or activity in fne with ifs ohjective participants, and Acton Program and Other Tounsm #hla to achieve vis-a-vis the targels/objectives that the defivery unit has encountered in delivery unif undestook fo avoid or
b)Target numbsr of projects or actvities Strategies. and project implemeniation minmize the nsks
bAppicabls Policy Thiusts and Directions
INTERNATIONAL PROMCTIONS DEPARTMENT
TRAVEL FAIR
ITB Asta s an annually-held three-day B2B trade show and convention for the | Promote the Fhilippines as a world-class tounsm |a Business Leads and on-aie booking Initial Target: 23 Participants The reported generated sales leads for this [ Total Amount of sales lead generated: PHP 18073927541  |Therewas a big interest from the pnvate | The team accommodated an additional
travel industry, designed to become the pmary event for the Asia Pacific travel |destination, b Established new conlacts eventis PHP 180,739,275 41 with 51 onsite [Total sales lead 413 sector to join the |TB Asia as evidenced |two (2) private ssctor as long as thers s
., |industry, much like iis parent event- ITB Bedin Now in it 16th year in Generate lop-ofmind recall of the Philppines. ¢ Promote the Philippines, especialy its new branding through the | Actual Twenty-three (23) Philippine baokings from 25 Philippine seller comparves | Total Actzal Bookings: 51 by the 24 waitisted companies who an enough space In the Philippina Booth
Intermationale Tounsmus Boree (ITB) |inganare, 1T8 Asia wil be taking piace at Manna Bay Sands. It Is crganized by | Sustain the markel shars of tha Philppine avaiing of event lanyards and los cream kiosks pitvate stakeholders and two (2) DOT- Lnfortunately were not bl to join the
Asia 2023 Messe Berlin (Singapore) Pte Ltd and supported by the Singapare Exhibiion & |destination i Singapors and he Asia-Pacific attached agencies namsly the Phikppine event due to space himitations of the
2527 Oclober 2023 Convention Bureau region end Retiremant Autharity (PRA) and the booth and budget constrants
Manina Bay Sands Expo and Re-establish and sustain the interest of Tourism Infrastructure and Enterprnse
Convention Cenlre Singapore, intemational buyers to include Zone Authority (TIEZA)
Singapore the Philigpines i their travel programs and
transform these interests into sales through our
private sector counter arts
The TITF is Talwan's premier lravel fair and one of the largest in the Asia Enslire that the Philippines will remain one of the [a. Business Sales Leads and actual booking on-sits Actual Number of Sellers: Three (3) The lotal actual bookings and orsito sales [ Tolal Amaunt of sales lead generated PHP 2360801500 | Delayed rem llance of project funds ta the | The Prilppine booth was assembled only
Pacific, and it has been held for over 30 years. TPB and PDOT Tawan's top-oi-mind dastinations among the Tawaness  [b Eslablished new contacts Talwanese Travel Agents (with 1 ESL amcunted o PP 3,739,015.00, while the Tota! sales lead: 357 Philipping Department of Tounsm - two (2) days prior to the TITF 2023 event
parteipation in the TITF aims to gencrate sales and business leads. reastablish |post-pandemic, Strengthen efforts in promoting  [c The goal of the participation is to drve interest in the Philippines as|provider) sales leacs generaled amounted to PhP Total Actual Bookings 83 Tawan Office dua 1o the delayed remittance of the TITF
the Philippines' brand campaign, share relevant Phiippine travel information  |vanous destinations and produsts across Taiwan, [a prefemed destination 2nd increase the number of travel 19,859,000 00 2022 project funds from the DOT Central
vith the Taiwanese market, and support and strengthen TPB and DOT's qood | Provids an opporturity for our partner, Taiwanese [professionals promoting and selling Philippine tour programs office lo the PDOT Tawan office
Taipel Intemational Travel Fair 2023 |ralations with trave! assocations, organizers, and cther slakehoiders in tha agents, to sell their lour packages under the
(TITF) travel fair Philipping booth, Gain new perspectives and
03-08 November 2023 market cpportunities, and create new business,
Taiper Nangang Exhibition Center, Kesp abreast and benchmatk with the new
Taipel, Tawan promotional activities of other NTOs and tour
operators, Contrbute to mstilling market
cenfidenca in Phiippine lounsm, and Continuz
buitding good relations with the Taiwan Visitors
Association (TVA)
The Diving Equipment and Markeling Association (DEMA) 15 a non-profit trade. | Connect with thousands of diving, travel, and fa Eslabiished new dive contacts and reconnected with existing @ Targstno of participants 16 MR Total projected revenue based on sales leads generated Delaysd remittance of project funds to | Constant follow-up with concemed
association for the recreational diving and snorkeling industnes with more than |action watersports prfessionals who direet, onss, Philippine sellers Php301,676,344 00 consemed overseas office overseas offica for the liquidation of
1,100 members worldwide and whase mission fs lo bang business and grow the [infl ,and dpurchases for their b Educated at least 200 diva agents/operators and dive enthusiasts | Actual no of parlicipants. 15 projects
dving industry worldwids organizations about the Philippines’ recreational dive offenngs. Philippine sellers {1 company cancelled
b Support the Philppine dive operators in o Generated publicity and increased awareness of the Philippines | participation 2 days betore event propsr)
The event is expected to generate publicity and increass awareness about the | maxmizing therr aggressive push in seling therr s a premier dive deslination, and,
Diving Equipment and Marketing Philippines as a premier diva destination that would translate to profitable chive: resorts, producte, and senvices lo the diving |d. Generated profitable business leads b. Target no of mestings: 48 meetings
Assocation (DEMA) Show 2023 business |eads through establighed new dve contacts and existing ones community In the United States No. of meetings generated 192
. To educals the diving community m the U § meetings
about recent developments in the Philippine dive
industry through conduct
spaaking/networking session at the Philipping
bouth, mainty the health and safely protocols
being imposed by the destinatiens

ADMIN-PS-MD-001-03




Name o Activity | Project

Background and Goal of the Activity/Project

Objectivels

Intended Outcome

Targets

ot with the NTDP, and

Policy Thrusts

Actual Accomplishment

Challenges and Constraints

Action Taken

Indicate the name of the activity or
project

Provide a narrative background of the project or achivly, indicating the specific
and measirable actions

Indicate the Objectve, stating the aim of the
Pproject or schivity

Indicate the Intended Outcome, tighlighting whatis hoped fo be
achieved by the project or activity in fine with its objective

Indicate the
a)Target stekeholders and number of
participants, and
bjTarget rumber of projects or activites

State the
a)Appicable NTDP Strategic Direchon
Action Pragram and Other Tounsm
Strategles. and
blAppheabla Polcy Thrusts and Directions

able to achieve vis-g-vis the targels/ohjectves

Provide the actial accomplishment/s thal the delivery unit was

Indicate the chalienges and constraints
thal the delwvery unit has encountered in
project implementation

Stata the mifigaton measures that the
delvery unitundertaok to avesd or
mimmize the risks

DOMESTIC PROMOTIONS DEPARTMENT

Philippine Motorcycle Tourism (PMT)

Fhilipping Motoreyels Tourism (PMT} Program (s an institubonal program of
TP started in 2020 but formatlly launched in November 2021 The program is
in partnership with 43 ycla ridei clubs and in the country
and DOT Regional Offices and with the support of LGUs, tourism stakeholders
and moloreycle brand sponsors and suppliers

Help rebuiid the confidence of the fravelng public
ta travel domestically

Explore other tourism interests not accessibla by
4-wheels

Tap motor rickars a3 domestic taunsm
ambassadors who will help promote tha
Philppines tourism destinations through posting
thelr photos and stories to social media

Help generate lourism receipts and ulfimately
help the lozal economy.

Promote road courtesy and safely travel among
the nders
(covenng Luzon, Visayas and Mindanao)

Generate public nterest in domestic travel,

of tounsm" and *Pride of Place",

participants,

local communities/stakeholders,

tounsm, and

enchanca their tourism products and senvices

Provids oppertuniyl for the participanits to travel within the country
and imbibed upon themselves and the host communiclies the "cullure

Generate media mieage published and pested through blogs, news
articles and social medka from both the media (nvitees and

Generate goodwill and business network among the parlisipants and

Increase awareness on environmental protection and sustainable

Opportunities by local taunsm suppliers and LGUs loimprove and

Al least 3 to 5 Support to Matorcycle
Association and Cluos

1. Enhancement of Overall Tourst
Expenence

2 Equalization of Tourism Product
Development and Promation

3. Diversificabion of Portfaliothrough
Muilidimensional Tourism

4 Maximization of Domestic Tounsm
5. Strengthening Tourism Govemance

through Close Collzboration with LGUs and
Stakeholders

the rida

Mindanao
10-16 November 2023

Creation Rides - Juan Ride 2023
2527 November 2023

Support Our Troops 3

2 December 2023

2 December 2023

Lipa Batangas

The following ara PMT Support to Motoreycle Association by
hosting meals for the attendess and provida giveaways dunng

Mindanao Freedom Rids 2023 - The Wonders of Musim

PMTMotovioggersiloggers Familianzation and Content

PIT Harley Owner's Group - United We Ride with Purpose

Adventure Team Philipping; Inc. {ATPI) 03 December 2023,

2nd PMT Anniversary Vioggers' Conference and Riders' Night

1 Procurement meiine -

Requested the praponents to submit therr
Request Letter for assistance al least 2
months before the event ta procure the
needad requrement

2 Prowision of PMT Giveaways

Requested winning supplier to expedile
the production of giveaways to grant
requasting Motorcycle Riders'
Associations

Constant follow-up to the proponents and
suppliers

Members' GSR Activiy

and sustznabie tounsm. This year's activity highlighted m:tabves that
strengthened bends with an indigenous commumity, countered carban fostpnnt
in tounsm; and advocated environmental restoration The project included the
following actvities:

i Tree plantng

2 Lessons on enwronmental restoration

3 Coastel clean-up dnve

4. Tum-over of school matenals to the students in Yang! Community and Alon
and Araw Club

Through this CSR

assisl communities as partners in spreading
suslanable tounsm

cullure

practices, ensunng long-temm presarvation of the enviconment and

b} One projectastivity

Expenence

2 Maximizaton of Domestic Tounsm

3 Strengthening Tourism Govemance
through Close Collshoration with LGUs and
Stakeholdars

Tha RTF wil feature a two-day Business-to-Consumer (B2C) online fonsite. |1 Generata domestic travel and spur local |1 Business feads and on-site boaking. A Onsite Travel Exchange 1 Enhancement of Overall Tounst Sellers/Exhibitors 1, Limited hote! accommodation and 1 We already biocked the hatel
setling to the publiciconsumer of discounted domeslic tour packages, arline  leconomy, 2 Promation of féatured regional destinalions (TRAVEX)/(B28) Expenence Invited by the banquet venue to cater 200 guests accommodation earlier to minimizs the
tickets, & and other tourism-related products and services being |2 Promole the Philippines as a safe, 3 Estanlish and reviva new andfer old contacts 1 Domestic Sellers— 50 Seller delegates |2 Equatization of Tourism Product DOT Region | =25 sk to offer to other giients.
offared by the regions uniguely diverse, and fun destinations, 4 Inclusion of new domestic lour programs being offered by buyers |2 Domestic Buyers - 50 Buyer Development and Promotion *D0T and its 2. Defayed responses and epproval

3 To improve the products and income of |5 New parnership and Joint promations with invited participants participants 3 Diversification of Portfoliothrough Aflached Agencies - 19 duning the arangements with the
This will alea highlight the one-day on-site Business-to-Business (B28) session. |man and woman-owned or operated taunsm Multdmensional Toursm inzluding BARRM suppliers 2 We conducted a second and final sita
a platform for the Sellers and Buyers to rensw and expand therr busingss entepnses, B Business-lo-Consumer (B2C) 4 Maximezation of Domestic Tounsm “invited by Regional validation in order to properly coardinate
network and have oppertunities fo Innovate and develop travel-related business |4 To improve the representation of women 1 Domestic Seflers - 50 Seller delegates |5 Slrengthening Teunsm Govemance Offices - 19 wilh the supplier and arrangements
cperations aigned with the government's health and safety guidefines and and men as stakeholders of tounsm 2 Exhibitors - 17 Regions + BARRM and  {through Closs Collaboralion with LGUs and  |+Aurtines -2 Face-to-face meeting with the Local
protocols cevelopment; 3 Atlached Agencies of DOT Stakeholders Cormmunity Government Units and suppliers during

1. Regenal Travel Fair 5 More active prometion of gender equally, 3 Consumers Based Tounsm the visit
Laoag City, llocos Norta A\ prefpost tour for the buyers/sellers/exhibitors will be part of the program for | respect for human nghts, and economic (CBT) -7
Oclober 12-15, 2023 them to be updlated new dastination cireuits offered by the.rgions empowerment of women in-tounsm through more C Post Tour Total a3

gencer-sensitive tounsm-related establishments 1.50 Sellers

6 To build up a destnation image from 2 50 Buyers Buyers

emerging and potential destination from different *TPB Members 45

parts of the country; No Show 4

7 Educate new products and changs Emergency 1

potential visitor's destination image, and Total 50

8 Provide facts about the tounsm products

of each region in the Philippines
The ectiviy was conducted as part of the Program’s commitment towards green | To create deeper environmental awareness and | Enhanzed commitment by TPB members Lo embr. a) Targe! parti ts 25 TPB Members |1 Enhancement of Qverall Tousist Actual parlicipants 25 TPB members Schedule subject to seasonality Early procurement 1o allow flexbility i

implementalion sshadule
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project

and measurabla acions

project or activity

biTarget number of profects or attivities

Strategies, and
blAppicable Policy Thrusts and Diractions

project implamentation

L Ali alegies, and . =
Name af Activity | Project Backaround and Goal of the Activity/Project Objectivels Intended Outcome Target's anmenl mi‘;‘: m:;;“ Gl Actual Accomplishment Challenges and Constraints Action Taken
S L
Indicats the State the
indicate the name of the activity or | Provide a narratve background of the project or actiily, indicating the specific |  Indicate the Objective, slating the atin of the Indicate the Intended Quicome, highlighting what 15 hoped to be &)Terget siakeholders and number of alpplicabie NTOP Strategic Direction, Provide the aclual accomplishment/s that the defivery unit was | Indicate the challenges and constraints | Stale the mitigation measures that the
achieved by the project or acthity in lina with its objectve parbepants; and Action Program and Other Tounsm &ble to achisve vis-a-vis the largatsiohjectves that the defivery unit has encounlered in delivery unit undertook to avoid or

minimize the nsks

Members' Farniliarization Tour

To sustain recovery inibatives, the TPB Membership Program conducted a
famiianzation tour (FamTour) in Metro Manila with tha thema, "Rediscovering
Metro Maniia®

Fam Tours were a valuable tool for taunsm stakeholders, particutary tounsm
buzinezses, to expenenca destination products and services first-hand, enabling
them to relay informalion Lo their clients and create and sell packages to the
public

1.Provide first-hand expenence of the
destination's tounsm products and senvices for
participants lo adegquately sell to the public;

2 Increase product knowledge by edugaling TPB
members abou! the dastination's tourism
products and services with the end view of
promating thesz to existing and potential cients,
3 Benchmark the best practices of the
destinations, including sustainable tourism and
the implemenlation of new normal standards and
protecols, and

4 Strengthen refationships amang tourism
stakeholdars, growing TPB members’ network of
tounsm professionals

their markets

It was expected that members would be able to leam and adopt
some of the destinations’ best practices as a standard in therr
respective practices, and at the same me promate the destination to

a) Targe! participants: 35 TPB Members
b) One project/activity

1 Enhancement of Overall Tourist
Experence

2 Equalization of Tourism Product
Development and Premation

3 Maxmization of Domeste Tourism

4. Strengthening Tounsm Govémnance
through Close Caliaboration with LGUs and
Slakeholdars

+ 31 TPB members {all from travel agency sector)
+ 3 TPB parsonnel

» 2 DOT- NCR Staff

« Municipa Tourism Officers of Malabon

The onginally proposed lour guide from
the tour operator was unavailable on the
scheduled dates of the actual tour
(Consequently, dunng the site validation,
an altemalive tour guide was temporarily
assigned, However, the DOT and TPB
team later noticad a lack of knowledge,
leading to efforts to rectify the situation
and ensure that, during the actual
implementation, tha group wauld have a
knowledgesble tour guide

As part of the tour operatar’s commitment
to dalivefing high-quality service, thay
took measures lo ensure that the project
would be completed with the utmost
atterition to serviee and deliverables

BEMG Intemational Promotions in
London

The Bisita, Be My Guest (BBMG) Program emergad as.a spin-off from the
Baikbayan Program initiated during the administratien of President Ferdinand
E Marcos. It has since evolved into a vital platform cannectng overseas
Filpinas {OFs) and overseas Filipino workers (OFWs) to the Philippines

The BBMG Frogram is an incentivized promotional campaign wherein Fitpinos,
specialy OFWs, OFs and Fermer Filpinos who invita foreignars to visit the
couniry are entitled o join a raffle draw for & chance to win special prizes
Additionally, p te can access exclusive di ts, special rates, and
packages dunng the campaign penod by using the BBMG Trave! Passport and
BBMG Pnvilege Card

The BBMG Program aims to

- Promots Philippine tourist destinations Lo
overseasfintemational tounsts and contribute to
the increase in tourist amyvals in the Phiippines
- Reinforos the role of Overssas Fiipinos and
Overseas Flipino Workers' as tounsm
‘ambassadors”, promating the country through
wordof-mouth

- Provide a platform fer OFWs and overseas
Filipinos ta reconnect with their families and
motherland

- Generate increased recognition of the
Philippines as the pre'ered destination among
the Zncidrd gensration, enticing them to ciscover
their rocts and reconnact with their hentage

- Provida enhanced experience of Balikbayans
and foreign visitors through direct immersion in
the cotintry’s different attractions and socio-
cultural activities

Boost awareness on the BEMG Project, and

domeslic tounsm

Be an avenus to increasa the number enfollees, thareby
|strengthening the BBMG Program’s impact on Philippine inbound and

&) The event targeted the attendznce of
1560 guests from the Filipino community In
Londan

by 3 projects/activities

1 Enhancement of Overall Tourist
Expenence

2 Equalization of Tounsm Product
Development and Promotion

3 Maximization of Domestic Tounsm

4 Strengthening Tourism Govemance
through Close Collaboration with LGUs and
Slakeholders

Fiipino Community- 130 pax

(50 pax)

Delegates from the House of Representatives and WTI
Phiiippine Exhibitors, DOT and TPB officials and other VIPs

The lack of coordination mestings with
the supplierEMC due 6 other TPB
evenis the supplier was engaged in
during the period of the event negatively
zffected the delfivery of requirements

The team built flexdbilty into event
planning, established escalation

| procedures, contnuously monitored for

potential conflicts, and cenducled a post-
event evaluation for future improvements

Members' Night

The TPB Membership Program held its TPB Members Night in the last quarter
of 2023 to showease the milestones of the Toursm Promotions Board and (s
Msmbership Program. It aimed to recognize the success of ils members,
inzpinng and motivaling other partners to support and promote Phiipping
tourism Additionally, the TPB Members' Might served as a platiorm for the TPB
'to express gratituda fo its members for thelr unwavenng support and dedication
1o the agency's mission

. To ghoweass tha milestonas of the TPB
and ils Membership Program and tacogniza the
skills, talents, and achievements iis members
° To provide a venue for networking and
rappart-building among the TPB members

e Toprovide an opportunity for the TPB to
thank its members for their suppor and
contibutions to the program in the past yaar

e Tostengthen the patnership between the
TPB and its members and boost the marale of
tha TPB membsrs and other pariners

Program

Querall, the Intended outcome 15 to create a positive and
collaborative atmosphiere, where achicvements are celebrated,
connections are glrengthened, and members fesl valued and
motivated lo continua supperting the TPB and its Membership

a) Targs! Participants. 400 TPB Members
b) One project/activity

1 Maxmization of Domeste Tounsm 7
Strengthening Teunsm Govemance through
Cloge Collaboration with LGUs and
Stakeholders

TPB Members- 377
TPB Persannel- 19
VIPS 5

Total: 401

- Initial chatlenges i secuning venues due
to high season

Earlier procuremeant
Earlier slagirig of event {November
mslead of December)

Members' ThinkTalk

An ennanced version of the weekiy Members’ Chat, the sessions ssive as a
venue to conduct formal, mini-skills enhancament training sessions in
spacighized areas such as procuremenl, sales & markeling, sustainabilty, et¢
Tha 3rd and final session for the year, conducted in collaboration with TPB
PHROD and GAD commitles, featured the 17-day Campaign to End-VAW
Among the speakers were Ms. Karen Davila, UN Women National Goodwill
Ambassador for the Philippines

- To engage membars nationwida
- To slrengthen the capability of members

thesr businesses.

Members who are better-equipped with skills needzd 1o strengthen

a) 100 TPR members.
b) 3 sessions

1. Cohesive and Comprehensive
Digtalizaton and Connaclivity

2 Egualization of Tounsm Product
Development and Promation

Actual atlendees 89 TPB membsrs and personnel

Registered altendees 128 TPB members and personnel

Lower altendance in virtual meetings
compared ta COVID-19 penod

Condust of a raffie draw al the end of
each session, featunng staycation and
travel-related pnzes
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Alignment with the NTDP, Strategies, and

1o partcipate

Name of Activity f Project Background and Goal of the Activity/Project Objectivels Intended Outcome Target/s Policy Thrusts Actual Accomplishment Challenges and Constraints Action Taken
Indicate the State the
Indicate the name of the activly o | Provide a namative background of the project or actiity. indicatiy the specific |  Indicate the Objectve, stating the aim of the Indicate the Intended Outcome, ightghting whal is hoped fo be &)Targel staketolders and number of alAppicable NTDP Strategic Direction, Provide be acilval accomplishment's that fhe delivery und was | Indicate the chalienges and constraints | State the mitustion measures that the
project and measurable achans project or astily achizved by the project or activity in fine with its objective participants, and Action Program and Other Tourism eble lo achyave vis-a-uis the largelsiobjectives that the delivery unit has encountered in delivery uni underfook to avold or
b)Target number of profects or achiities Skrateges, and profect implementation minmize the risks
bjAppircable Policy Thrusts and Girectons

The hybrid seminar was conducted as part of the program on Digital Marketing, |1 To strengthen members’ marketing capabilty | Members who are better-equipped in digital marketing and ather a) 50 members for cnsite participation and |1 Cohesive and Comprehensive Actual atindess: 46 members (laca-lo-facs) and 165 (244 [Faied bidding Earlier procurement

Capacity Buiding and Skills Development This year's seminar was stagedin |2 To aid members in COVID-18 pandemic skills to strengthen their businesses 200 memiers and other stakehoiders for | Digitalization and Connectivity registersd) members and other stakeholders (virtial)

Region 6 targeting the physical participatom of members based in the region A |recovery efforts virtual participation 2 Equalization of Tounsm Product FaceBook views 2 4K

Hybrd Membership Seminar virtuallivestream component was added to aliow other members and b) One project/activity Development and Promotion
3 Maximization of Domestic Tounsm

BEMG Intemationat Premations in
Dubai and COP 28

The Bisitz, Ba My Guest (BBMG) Program emerged a5 a spin-¢ff from tha

Bal kbayan Program initiated during the administration of President Ferdinand
E Marcos It has sinca evoived into a vital platform connscting overseas
Filipings (OFs) and overseas Fillpino warkers (OFWs) to the Philippines.

The BBIMG Program is an incentivized premotional campaign wherein Filpinos,
specialy OFWs, OFs and Former Filipinos who invite foreignars to visit the
country are entitled o join & raffle draw for 2 chance lo win special prizes
Adiditicnally; participants can access exclusive discounts, special rates, and
packages dunng the campaign perod by using the BBMG Travel Passport and
BBMG Prvilege Card

copP2e

The 6lh Assessment Report (AR6) of the Intsrgovemmental Panel on Climate:
Change (IPCC) underscores the urgent challenges posed by global wanming,
vath predictions of a 1.5°C increase in the near-temn. The report highlights the
ingwilable nse.in various climate hazards and the resulling risks to both
scosystems and human pepulations. According lo the IPCC, the scientific
evidence unsquivocally supports the assertion that climate changs poses a
substantial threat to human well-being and planstary heaith The report 1ssuss a
waming that any further delay In global action on adaptation and mitigation
wollid lead to-a missed opportunity to secure a livable and sustainable fulure

 The Global Risks Perceplion Survey 2022:2023 aligns with these concems,
ranking disasters and extreme weather events as the second most severe nzks
i our immiaciate future. Looking shead over a 10-year hionizen, the most
significant set of neks 1= dominated by envirenmental challenges, ranging from
the failure to address climale change to the loss.of biodiversity and the collapsa
of ecosystems The [indings emphasize the cnteal nesd for concerted efforts to
address and mitigats the environmental neks that loom large in the coming
years

The BBMG Program aims to

- Promote Philipping tounist destinations to
overseasiintemational tourists and contibute to
the increase in tourist amvals in the Philippines
- Reinlorce tha role of Overseas Filipinos and
Ovarseas Filipino Workers a3 “tounsm
ambassadors”, promoling the country through
waord-of-mouth

- Prowice a platform for OFWs and overseas
Filpinos to reconnect with thair families and
motherland

- Generate increased recognition of the
Phifippines as the preferred dastination among
the 2nd/3rd generation, enticing them to discover
their roots and reconnect with their herilags

- Provide enhanced expenence of Balikbayans
and foreign visitors through direct immersion in
the country’s different atlraclions and socio-
cultural activities

The COP 28 aims to deliver tha pathways for the
world to gt back on track to achieva the goals of
Pans Agreement n lems of

Accelerating a just ransilion - putting people at
the heart of climate action,

Launching a global resilience pathway, and
Setting the foundation for mebilizing and
providing climate finance

Boost awarenass on the BBMG Projest, and

Bs an avenus 1o increasa the numberenvollees, thareby
strengthening the BBMG Program’s impact on Prilippine inbound and

domestic tounem (BBMG and COP28)

1) The event targeted the altendance of
200 guests from the Filipine commurity in
Dubai

2) 3 projectsiactiviies

1. Enhancement of Ovarall Tourist
Expenence

2 Equalization of Tounsm Product
Develepment and Promotion

3 Maximization of Domestc Tourism

4 Strengthening Tourism Govemancs
thraugh Glose Collaboration with LGUs and
Stakehalders

Filipina Cammunity in Dubal - 206 altendess

Amiost 500 additional registrants as sponsors from the
following events.

IMeting wih the Filipino Community- 30 November 2023

BBMG Intsmational Premations

- A small number of attendees registered
until 01 December 2023 (2 days before
the event)

- Delay in confirmation of dates and
venues feading to short lead time for
preparations

To boost the program's visibility, TPB,
through the Phippine Embassy in Dubai,
proaciively implemented measures o
enhance awarenzss This includad
announcements on vanous social media
platiomns and publication in Philippine
media oullets

Tounsm Marketing Educational
Seminar

Anchored on DPD's responsibility to direct, initiate, oversee and sustan the
develapment and implementation of marketing programs and activities to
encourage Filpinos to travel domestically, 1l s incumbent for DPD to prowidz
capacity bulldng plans that lead to enhancs marketling capabilites of the LGUs

While LGUs have their own capacity-building programs for their stafl who are
involve in the preparation and implemention of their local tounsm master plans,
frameworks and investmant programs, the TPB plays alongsids to assist and
help develop the skilis requied to further enhance their capability to reach
larget markets and increass its yield and Impact

1 To upgrada the skills and compatency levels of
the participants hrough understanding of new
marketing approaches and techniques to increass
marketabliity of thair tounsm dastination

2 To contribute to the global competitiveness
while advocalting for sustainable and respansible
founsm

3 To capacilate and retoo! ths participants on
marketing methodology adapiing to the new
nomal

To enable the taunsm officers’ skills and compatency levels that help
them increase the marketability of thair tounsm destination

1 Target paricipants: DOT and LGU
tourism officers from all 16 regions and
tha Bangsamoro Autonomous Region in
Musiim Mindanao (BARMM)

2 Ataigetof 3 runs in Luzon, Visayas.
and Mindanae

3. A target of 30 participants per un

3 Enhancement of Overall Tourigt
Expenence

4 Equzlization of Tounsm Praduct
Development and Promation

& Maximizalion of Domestic Tounsm

7 Strengthening Tounsm Govemnance
through Close Cotlaboration wath LGUs and
Stakeholders

3 Runs of TMES

1 Run 1: Tacloban City
Mo of Faiticipants 26
Participants from Regions [V-4 W, VI
Vi &vin

2 Run 2 Cagayan ds Cro City,
No. of Parlicipants 29
Partigipants from Regions 1X-XHII
& BARMM

3 Run 3 Tuguegarao Cily
Mo of Farticipants 21
Participanis from Regians NCR. | I
&IVE

1. Tacloban - secunng a holel dus to

i MICE events held by the
City/Province
2 Tuguegarao - secunng confimed
participants from Regions CAR & Il duz
to the scheduted Morth Luzon Trave! Expo)
on Now 25-27, 2023

1 Scouled for more hatel oplions, othar
than those whichwere inspegted dunng
the ocular visit

2 Offered additonal slots to other
inerested regions.
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project

biTarget number of projects or actvitres

Strategies; and
bjApplicable Policy Thrusts and Directions

project implementation

Name o Activity / Project Background and Goal of the Activity/Project Objectivels Intended Outcome Targel/s it w";'ﬂ:?:ym?z;‘s i Aclual Accomplishment Challenges and Constraints Action Taken
Indicats the- Stale the
Indeate fhe fame of the astiuly or | Provde a namative background of the project or activily, Indicating the specific | Indicate the Objactive, stating tha &im of the Indicate the Intended Oulcome, highighbing what is hoped to be a)Target stakeholders and number of alAppicable NTDP Strategic Direction,  |Provide fhe actua! accomphishment/s that the defivery unit was | Indicate the chaenges and constraints | Stale the mitigation measures that the
and measurable sctions project or activity achieved by ffie project or actialy in kne with ifs oljective participants; and Action Program and Other Tourism able to achiave vis-8-wis the fargets/objectives thet the dedivery unit has encountered in delvary uni underfook to avord ar

mimize the risks

Tourism industry slakeholders, namely destination management organizations
(DMCs), tour operalors, National Touriem Organizations (NTOs), el use
virtual touriem as a promotions and marketing tool Virtual evidencs of how
wonderful the holiday or tourist experiences would Il invisitors much easler
than the traditional methods of hatiday brochures. guidebooks, or even
websites Until the 2020 Goronavinus outbreak, many pecple were luming to

the wider travel industry.

° A sales marketing platform based on
the coneept of the traditional fam tnp and allows
TPBIDOT/FOs to take lravel agents on a virtual

tour of the Phiippines,

1 To serve as a marketing ool of the Regions 1o |+

Highlights the country’s top tourist spets and atiractions from
the comforts of wsiters in their homes

Provide the regions & marketing tool that aliows local travel agents
sell lounsts products and services

+Builds content slones of fun travel that encourage domestic and
inbound trave!

1. DOT Regional Offices

2 Local Govemment Units

3. Local Tourism Stakehoiders

4. Consumers (Local and Foreign
Travelers)

6 Tour Operators & Travel Agents (Local

1. Improvemsnt of Tounsm Infrastnucture and
Accesibiity

3 Enhancement of Overall Tounst
Experience

4. Equalization of Tounsm Product
Deveiopment and Promotion

2 Post Production

1 Condllera Administrative Region
2 Region IV-B - MIMAROPA

5 Pre Producton Shoot

-Defayed implementation of tha 350 VR
Shoot for the 1st Semester of 2023 in the
5 idantified regions dus to falled bidding
for the Services of Your Operato.

-Immediately after issuance of NOA and
NTP for the winning supplier, concemead
DOT Regicnal Officas were coordinated
wilh to implement the re-scheduled shoot
The 360 VR Shoot for the 5 identified
regians were sicoessfully conducted in

Services of an Integrated Marketing
Communicatons Agency

As the marketing and implementing am of the Depariment of Tounsm (DOT),
the Tounsm Promations Beard (TPB) is responsible for marketing and
promoting the Philippines domesteally and internationally as a major global
tounsm destination, highlighting the uniquenass and assisting the development
of its lounsm products and services. In this regard, TPB will hire an expenenced
IMC or Medlia agency to augment In Social Media Marketing and Influsncer
Wanagement Program, Public Relations and Cemmunications and Marketing of
the Travel Phiippines App

The integrated marketing communications

campaign to be implemented by the agancy,

shall

+.enhancs the perception of the Philippnes as a

progressive, sustamable, and fun tourist and

restore the lrust and confidence of forexgn lounsts

in opportunity and emerging markets to travel to

tha Philippines

- reinforce It's More Fun in tha Philippines and

More Fun With You brands through digital / online

and public relalons campaigns with focus on the

country's readiness for barder reopening and
comesbe and Int travel

tounism industry in general, will benefit in terms of the following

the Philippines as a prme travel destination

» Increased onins visibility with new and updated contents means
real-tme information thal can aid consumers in considering the
Philippines as they plan and book their vacation

+ Strengthened online presence for the: Philippines means high
promotional impact ta focal tourism stakeholders, intemational
Iinkages and the public

+ Devaloped strangthened relationships with key media people and
influzricers

d commurication inikatives with the over-all Pivlippine

+ To increass onlinz visbilily and social media
engagameant through digital campaigns / aclivities
highlighting the Phifippines a5 a safe and fun
Iravel destinations and its readiness to receive
intemational armvals

+ to market and promote TPB's Travel Philppines
through s the official digital *one-stop” shap for
tounsts traveling to or in the country through a
strategic campaign launch highlighting
Philippines es as a top-of-mind travel

taunsm strategy

Through the senvicas of the IMC f Media Agency, the TPE, DOT and

- generate widsspread; posilive and on-message media exposure for

+ tounsm stakeholder and prvale sectors
~ media pariners

» local govemnment units

+general public

and Conneclivity

4 Equahzation of Tounsm Product
Development and Promotion

5 Diversification of Portfoliothrough
fiuibdimensicnal Tounsm

6 Maximization of Domestic Tourism

7. Strengthening Tounsm Govemance
through Close Ceilaboration with LGUs and
Slakehalders

Phip 863662060 50

Social Media Following as of 05 Dec 2023 vs Benchmark 07
Dec 2023

Facebook - 207k vs 162 980

Instagram - 11 2k vs 9,365

Twitter/X - 3620 vs 3,448

YouTube - 2 49k vs 2,294

Linkedin - 1,330 vs 832

scheduled in accordance to the tme'ing
of the release of the enhanced Trave!
Philippines app such as the J-tiered
infiuencer campaign and social media
promos

virlual tounsm due to lockdowns, quarantings, and periods of tsolation, 0 Itenables travel agents to explore and & Foreign) 6 Maximization of Domestic Tourism tha 2nd Semestar of 2023
Improve their destination knowledge for a wider 6. Travel Planners 7 Strenathening Tounsm Govemance 1 Westem Visayas Region
TPB recognazes the relevanca of vitual tourism experience platforms to range of places and products which they can through Closz Collaboration with LGUs and | 28 June - 13 July 2023
strategically market and promote the Philippines as a sustainable, uniqualy promate to their consumers and make them Stakeholdars
diverse and fun trave| destination as it proposes lo produce a series of 350° VR |*Prilippine Spacialists’. and 2 Southem Mindartao
350 Virtual Realily Experiential Expenznce Regonal Tours. This will augment in the scarcity of tounsm +  Online travel resourea for travel plannsrs 2-14 August 2023
Regional information and travel exparience for those who can't stil afford to travel This
Tours wil also serve as a best altemative promotions and marketing tool that canbe. |2 To sustain the inlerest of existing tounst 3 CARAGA Regon
upioadsd to all avalabls cocial media platform which in fact cost effective, dastinations in the Philippines, 29 August - 10 September 2023
interactive and has unimited viewership 3. To provide visitors with immersive VR
expenence of different Philippine touns! 4 Cenfral Visayas Region
destinations, 10-23 October 2023
4 Toincrease e-Publicity of different Philppine
tourist destinations, and 5 BARMM Region
§ To support the promotion of responsible 22 November - 7 Dacember 2023
lounsm to soma environmentally senstive/
vuingrable Phifppine tourst destinations.
MEETINGS, INCETIVE TRAVEL, CONVENTIONS, EXHIBITIONS (MICE) DEPARTMENT
Tha MICE Raadshow in Korea is in collaboration with the Philipping - To update the Korean-based lravel irada and |+ To increase awarensss of the Phitppings as a prefenad Targel stakeholders 2. Cohesive and Caomprehensive Actual number of stakeholders 25 Actual Delayed remittance of project funds lo
Department of Tounsm Kerea which mvolves a ssries of In-person mestings  [companies on MICE-related developments in the [MICE/comorate vavel dastinaton DMCs or MICE suppliers with pertfolios of |Diglalization and Connectiity number of Buyers: 604 4Regional  [concemed overseas offics
and with comor: Into reward trave! for their Phlippines venues catering to MICEfincentive travel |3 Enhancement of Overall Tounst Offices ([DOT Regions 36,7 and 11)
MICE Korsa Roadshow employees as well as travel agencies, destination management companies, + To establich new contacts and generate groups In key destinations of Manila, Expanence PR Value USD 100,000 00
mestings, congressfoonference organizers specializing in MICE trave! busingss leads among Philippine sellers and Cebu, Bohol, Boracay, Boho! andior 4 Equalization of Tounsm Product Projected Revenue based on the Sales Leads Generated Php
Karean buyers Palawan Deveiopment and Promation 35,641599 (Partial)
5 Diversification of Portiofiothrough
Targel number of 15 M utick Tounsm
The Meet ths Bidder is a one-on-one, business-tobusiness (B2B) event tailored |- To establish contacts and know what would + To Increase awareness of the Philppines as a prefemed No private ssclor participants 2 Cohesive and Comprehensive Actual number of generated leads; 27
for comporate meetings and incentive travel professionats 1t bangs together compel Buyers from Europe to bring chents and  |MICE/comorate tavel destinaton Digtalization and Connectivity
MICE suppliers and selected Polish buyers for business and networking events to the Prilippines; 3 Enhancement of Overal| Tounst
Meet the Bidder and Maeting opporiunitios » To position ths Philippines as a regionally Expanience
Industry Sustainabiity Forum compelilive MICE brand 4 Equalization of Tounsm Product
- To gather marke! mteliigence and industry Development and Promotion
updates 5. Dwversification of Portfolfothrough
Multcmensional Tounsm
MARKETING COMMUNICATIONS DEPARTMENT
- local and intemational tourists 2 Cohesive and Comprehensive PR Values from January 1 ta November 30, 2023 Some deliverables have fo be re- Early procurement

Early staging of events
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Name o Activity / Project

Background and Goal of the Activity/Project

Objectivels

Intended Qutcome

Target/s

Alignment with the NTDP, Strategies, and
Policy Thrusts

Actual Accomplishment

Challenges and Constraints

Action Taken

Indizata the name of the activity or
project

Provide a namafive background of the project or actify, indicating the specific

and measurable actions

Indicate the Objective, stating the aim of the
project or activity

indicate fhe ntended Oulcome, highlighting what is hoped {o be
achieved by the project o sctivify n kne with ils objactive

Indicale the
&) Targe! stakeholders and number of
participants; and
b)Target number of profects or activifies

Stale the
a)Applicable NTDP Strategic Direction,
Action Program and Other Tounsm
Stategies; and
bjApplicsble Polcy Thrusts and Dirsckions

Provide the actual accomplishment/s thal ihe detvery umit was

abie fo acheva vis-a-vis the largetz/objectives

indicate the challanges and constrains
that the delvery unif has encounterad in
project implementation

State the miligation measures that the
delvery unit underfook to avald or
minimize the risks

This Is & quarterty digital production of TPB newslstler hosted on the webaits
and distributed via soclal media and email list to members and media

TPB adapls a sustainable practics by doing a
digital production which is cost-effective and has

+ local and intemational tourists
+ tourizm stakeholder and pnvate sectors

2 Cohewve and Comprehensive
Digitalization and Conneclivity

Q12023 - released 19 Apr 2023
Q2 2023 - released 7 Jul 2023

Gender Sensitiily Training with
SOGIESC 101

UNWND, Calatagan, Batsngas
8-10 November 2023

gender concems and teach how to respond to
gender rssues The prmary objective of GST s to
foster a more inclusive and equitable socety by
addressing Issues of gender bias, diserimnation
and Inaqualty

Berjamin Jose G. Gutiemez
Ameld Alphard D. Suguilan
Joze Teodoro B Delos Reyes
MNodie Jay A Rafer

Ma CrstinaY Abelita
Jamesen B Caranza

Allan B. Esleban

Faye Agatha V' Mendoza-How
Coryne Angsla 8. Sears
Raye Michelle M. Reyes
Janten Andrel E Cunanan
Dante D Cadiente

Mary Inycka R Dela Cruz
lana Joy 8 Gamdo

Hazel G Francisco

Genesis Wewyn B. Lee

Lyka R Ragot

BJ Mark Kevin U Remo

Ada Joselina V Cruz

Dienz B. Rosima

& widsr audience reach This newsletter provides + media partners 4 Equalization of Tounsm Product ()3 2023 - releasad 25 Oct 2023
a compendium of all the events, activilies, and * local govemment units Development and Promoion Q4 2023 - to be released on 26 Jan 2024
Spotlight Newsletter (Not includad in programs initiated and/or supported by the TPB * general public 5 Diversification of Portialiathrough
WFP) Multidmensional Tounsm
6 Maxmization of Domestc Tounsm
7 Strengthening Tounsm Govemance:
through Close Cellaboration with LGUs and
Stakeholders
ADMINISTRATIVE DEPARTMENT
|PERSONNEL HUMAN RESOURCE AND DEVELOPMENT DIVISION
A. Gender and
Gender Sensitivity Training (GST) with SOGIESC 21 TPB perzonne!
101 is &n Intervention designed to appreciale
GAD and hejghten awareness about the differant Julito§ Alcantara

18-day Campaign Activilies
25 November - 12 Desember 2023

Online TPB Member's ThakTALK
Sassion entitied "A Catalyst for
Change Creating Safe Workspaces
in the Tourism Agency”

Zoom

01 Decembsr 2023

Launch of TPB Campaign to End
VAW
07 December 2023

Short Film-showing

Increass awareness on the annual 18-day
Campaign 1o End VAW that uns from 25
Novembar lo 12 December every year

All TPB Persannel

TIEZA Multi-Purposs Hall B
November 29, 2023

3 Strengthen advocacy on providing proper
informaton and articulale commitment among
intemal agency stakeho!ders in addressing
relevant gender issues and concems, with a
pumpase of preventing any forms of violence
though shared information

TPB Pantry
05 and 03 December 2023 from
0300 pm - 330 pm
1 Provida discussion forum on critical 1ssues 3 TPB Personnel
relating to laws on Anli-Violence Against Women,
2 Provide multi-facet perspective on Dizna Rogima
understending how this laws and mechanism Ada Cruz
adhers in protecting women against any forms of Janel Rivero
violence, in domestc and
Inter-Agency VAW Forum ) selling. and
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Name of Activity / Project

Background and Goal of the Activity/Project

Objectivels

Intended Outcome

Targetls

and

with the NTOP, Strat
Policy Thrusts

Actual Accomplishment,

Challenges and Constraints

Action Taken

Indicate the name of the actwity or
project

Frovide a narative background of the projeet or acliily, indicating the specific
and measurable achons

Indicate the Chfective, stating the aim of the
project or activity

Indicate the Infended Oufeome, highighting what 15 hoped to be
achieved by the project or activity in line with its objective

Indicate the:
alTarget stakeholders and number of
participants. and
b)Target number of projects or achvilies

State the.
a)Applicable NTDP Strategic Direction,
Action Program and Other Tourism
Stratagres: and
b)Applcable Poley Thiusts and Diractions

Provide the actual accomplishment's that the delivery unil was
ahle fo achieve vis-a-vis the targefs/objectives

Indicate {he chafenges and constraints
that the delivery unit has encountered in
project implzmentation

Siate the mitigation measures that tha
delivery unit underlook to avoid or
minimize the nsks

B. In-house and Public Trainings

Public Training
Compelency-Based Behavioral
Ewent Intenview

Zoom

12 and 17 Oclober 2023

To promote continucus lsaming, the TPB Persennsl and Human Resources and
Dsvelopment Division (PHRDD) provided altemative platform for Leaming and
Dsvelopment

Capacty-Building Training (CBT) on
the Revised Philippine Govemment
Intenal Audit Manual (RPGIAM)
Balch 8

Oniine:

13 November - 15 Degember 2023

Bassling Assessment of the Intemal
Contro Systems (BAICS)

Makati

2224 November 2023

By tha end of the two-day online course. the
patticipants shall be able to discuss and
differentiate the two structured interviewing
procasses and come up with an action plan to
develop their agency assessment and selsction
ool kit either for BE| or CBI, depending on the
assssement systern (hat is in cumrently in place

1TPB employes
Alty Charles Asmes Baulista

At the end of the training, the intemal auditors will
acauire foundational skills on the follawing

- Principles and concepits-of intemal control,

- Coneepts and standards of intemal audit, and
the organization of a unit far the purpose

- Undertaking strategic and annual work planning
for intermnal audit,

- Scope and process of intemal audit, and

- Conduct of compliance -audit

1 TPB empioyes
Jergon Tomeling

The ohjecive of this training Is lo develop a
department-wid intemal control profie that
identifies opporfunities to enhance the efficacy of
the respective offices’ systems and procedures.
Moreover, this offers intemal audilors an
opportunity to acquies the essential knowledge,
skills, and competencies needad to improve the
quality of audits, foster pesitive professionat
connections, establish networks, promota
collaberation, and share best practices with other
intemal auditors i their respective offices! uaits

1 TPB employee
Jerson Tamaling

C. Empleyee Welfare and Health an

d Wellness Programs

Physical

TPB Health Forum
SUPPLEMENTAL VITAMINS Do
We Really Nead Them?

Virtual

24 Novernber 2023

The objective of the said health forum are as
follows

1. To lamilanzs ourselvea with different vitaming
avallable in the market,

2. To know the pros and cons of taking theze
vitamins, and

3 To help detidz which ones we really need.

15 TPB Employees

Bermadette Kalingag
Lyka Ragot

Diana Rosima
Ananne Mag Inosanto
Janten Andrar Cunanan
lana Joy Garrido

Mary Ann Caramat
Diana Samento
Jomar Tagao

Thyrrize Dhenics Juan
Mary Irycka Dela Cruz
Edita Coien

Socrates Torres
Berjamin Gulierraz
Peuta Jesua Granalz
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Name o Activity / Project

Background and Goal of the Activity/Project

Objectivels

Intended Qutcome

Targetls

with the NTDP, St ies, and
Policy Thrusts

Actual Accomplishment

Challenges and Constraints

Action Taken

Indicate tie name of the actiity or
project

Provide a narrative background of the proect or actvity, indicating the specific

-and measurable actons

Indicsta the Objective, statng the aim of the
prajeet or actvity

Indicate the intended Cutcome, highlighting what 1= hoped ta be
achieved by the project or activity in knz with ifs objective

Indicate the
alTargat stavzholders and number of
participants, and
b)Target number of profects or actvites

State the
a)Appicable NTDP Strategic Direction,
Action Program and Other Tounism
Strategios, and
b)Applcable Palcy Thrusts and Directions

able to achisve vis-a-vis the largeis/obiectives

Provida the actual accompiishment/s that the delivery unit was

Indicata ihe challenges and constraints
that the dekvery unit has encountered in
project implementation

State the mitigalion measures thal the
deivery unit undertook to avoid or
minmize the nsks

EQRP Traning

First Ad and Basic Life Support
TPB Pantry

05 December 2023

The Basic Lite Support is designed to ran
laypeople the ability and skills to recognize
several life-threatening emergencies, to provids
cardiopulmonary resuscitaton (CPR), uzs of
aulomated extemal defbrillators (AED), releving
choking in a cafe, timely and effective manner

34 TPB Employees

Wania Mikasla N. Fuentes
Jelling Jazel C Santos
Jocelyn G Casiano

Ninibeth Leanne V Madrilejos
Gemma Aileen §_ lsic
Jaimas Lyn C Dessaliar
Faye Agatha V. Mendoza-How
Allan B. Esteban

Pertzcto C Realino dr
Wendy A Fajardo

Morms Chrislopher B Bazilan
Rona Jean N Olawar
Jonathan P Bravo

Ma Kanzza G. Zapata
Knsandra A Cheung

Donna Vee V Baranda
Jenniter A, Alor

Wilfredo B Quero lll

Irene U Francisoo

Reizel R Umall

Jemary Lizbeth D' Cangeo
Lynneth Grace D. Vilonia
Paula Jesusa C Granale
Johnel A Ignaco

Ediar E Parmncha

Spintual
Thanksgiving Mass:
I TPB Lobby

04 October 2023

To upiift the spiitual needs of personnel

A TPB Parsonnst

Light Moments with Ptr Sharoo
Bhalerao

TPB Pantry

26 Qctober 2023

Light Moments with Ptr Sharco
Bhalsrao

In the hustle and bustle of our daily routines, it's
crucial to take a brask and enjoy soma
lightheartad momentts with our colleagues It's an
opportunity to step away from our desks, unwind
and connect with fellow team members ina fun

All TPB Personns!

and creative way

All TPB Personnel

Paeng's Midtown Bowl, Robinsons
Place Manila
27 October 2023

offices.

2 To improve commurnication and coligboration
amoeng the personnel

3 To have a break from work and hava fun

TPB Pantry
16 November 2023
Thanksgiving Mass To uplift the spintual needs of personns! All TPB Persannel
TPB Lobby
01 Decemnber 2023
At the end of the activity, participants are All TPB Personnel
Empioyes Engagement expected,
Bowloween 1 To improve conneativily across depariments /

Taunang Parengal sa Bayaning
Pilipino

Cenlury Park Hote!

109 Oztober 2023

The Taunang Parangel is not only a celebration
of the Commission's anniveisary bul s, likewse,
acoiebration of alf the workers in govemment
and &an oppariune tma to recognize their
centribution and commitment to the senviee.

[tis duning thes event thal the TPB gives out
Loyalty Awards pursuant fo CSC MC No 6
52002, PRAISE awards basad on TPB's
approved PRAISE gudalines, and conduets our
send-off ceremonies 1o our retirees

All TPB Personnel
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I}

Ali with the NTDP, fes, and

b)Targat number of projects or activities

Strategres, and
b)Applicable Policy Thrusts and Directions

project implementation

Name of Activity | Project Background and Goal of the Activity/Project Objectivels Intended Outcome Targetis Policy Thrusts Actual Accomplishment Challenges and Conslraints Action Taken
Indicale the State the
Indicate the name of the activity or | Provide anarative background of the project or activily, indicating the specific |  Indicate the Objective, stang the am of the Indicate the Intended Oulcome, highlighting what 1s hoped to be alTarget stakeholders end number of 8lApplicabla NTDP Strategic Direction, Provide the aclual sccomplishment/s that the delivery unit was | indicate the challenges and constraints | Stale the mitigabon measures that the
project and measurable actions project or actvity achieved by the project or activty in fine with its objective participants, and Action Pragram and Other Tounsm able ty achiave vis-8-vis the targats/objactives that the delivery unif has encountered in delvery unit undertook to avoid or

minmize the risks

4th Quarter Town Hall Meating and
Onentation on Employee Benefits
TPB Premises

07 Decetiber 2023

An avenue lo empleyess to connecl, collaborats,
and share updates, opportunity ta enhance:
camaradene In the middle of our wark schedules,
shaw appreciation for the contribution of each
perzonnel to the objectives of TPR; and celebrate
birthdays of personnel

The onientation bnefing is a comprehensive
qguidance and information conceming GSIS
benefits of active members and refated matters
on its avallment with tha following flow of
presentation and driscussion

All TPB Personnel

0 GSIS Mandate and Coverags All TPB Personnel
o Contribution Rate
o Benefits and Ssrvices
0 Loans and Other Programs
2023 Team Buiiding / Year-End o Ginhawa Servces
Activity
lAquana, Calatagan, Balangas
11-13 December 2023
/
Prepared By: Vetted By:
ATTY. VEMANCIO C. MANUEL 11 MARIA MARGARITAMANFEAYOR NOGRALES
Acting Department Head, CPBD Deparfment Chief g r
Date: Dale:
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