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TPB Planning Bytes is a knowledge repository hub initiated by the Corporate Planning and
Business Development Department (CPBDD). It contains essential resources, including
regulatory updates and corporate performance data, to promote data-driven decision-making
within the Tourism Promotions Board (TPB) Philippines.

Tourism Pulse Beat, a key feature of TPB Planning Bytes, provides statistical analysis of
interational tourist arrivals from 13 key markets, along with timely updates on tourism policies,
projects, and emerging trends.

TOP MARKETS

USA (97.18k), South Korea

T 3 _). Amvms (93.17k), and Japan (57.64k) were
the top source markets in March,

TPB KEY MARKETS collectively accounting for 57% of
FOR MARCH 2026 Ea total international arrivals.

97,181 ARRIVALS

E Despite leading in volume, arrivals
n UNITED STATES OF AMERICA from both South Korea and the USA

declined by -3792k and -470k,
respectively, from their February

SOUTH KOREA 3 .‘& levels. Meanwhile, Japan improved
93,174 ARRIVALS L Yl by +10.41k also from February.

JAPAN
57,637 ARRIVALS




PERFORMANCE COMPARISON

Armivals in March still reached
434 04k despite a seasonal downturn INTERNATIONAL

observed following the December AR ' ALS

peak of 499 78k FROM TPB KEY MARKETS

Although February’s ammvals were
their highest since 2022 probably due
to the visa-free policy, arrivals from
China and Taiwan in March reflected
a decline of -16.81k and -11.94k, ARRIVALS
respectively, from last month. MARCH 2025

On a vyearon-year basis, March
2026 arrivals exceeded the 396.34k
recorded in March 2025 Likewise,
cumulative amivals for the first
quarter of 2026 totaled 1.41million,
surpassing last year's 1.36 million for
the same period by 46 68k.

MARKET RECOVERY RATES

While ammvals from TPB's key

T8 KEY MARKETS markets in the first quarter of 2026
R c YERy cé slightly outperformed the same
, ~--" RATES period in 2025, total volumes remain
O T K S N ) W TUASTER OF 491.43k below the pre-pandemic
LARGEST SHORTFALLS RECORDED FOR THE FOLLOWING MARKETS peak of 1.90 million in 2019.
DECLINING MARKETS
*: s aar The largest shortfalls were recorded
‘e’ BB for China (-348.98k), South Korea
¢ R (-145.82k), and Japan (-37.57k),
@ m although South Korea remained the

country’s leading source market.

SOUTH KOREA REMAINED THE COUNTRY'S
LEADING SOURCE MARKET.

Overall, the 13 key markets posted a
cumulative recovery rate of 74%.

CUMULATIVE RECOVERY RATE:

RECOVERY RATE ,4“




PERFORMANCE VS.
TARGET

Historically, January - March
arrivals account for about 28% of
full-year totals. TPB currently stands
at the same level, with its 1.41
million total representing 28% of the
GCG-approved 2026 target of 5.08
million. If current trends hold, total
arrivals are projected to reach 5.04
million by year-end, equivalent to
around 99% of the annual target.

PERFORMANCE V5. TARGET
INTERNATIONAL VISITOR

ARRIVALS[ |

FROM TPB KEY MARKETS

TOTAL ARRIVALS AS OF MARCH 2026

1470.746

(@] 5,000,000 Ereaasadiy-

) OF OFFICIAL TPFB TARGET OF
5.08 MILLION INTERNATIONAL
0 VISITOR ARRIVALS FOR 2026

All data on visitor arrivals are accessible via the DOT website: Tourism Demand Statistics

Read more on Tourism Demand Statistics

I —
OURISM UPDATES
DOT holds 1st cruise tourism meet
The DOT convened the first high-level

meeting of the Philippine Cruise Tourism
Development Committee following its
reconstitution. The discussions were on
cruise infrastructure development,
harmonization of tourism data, utilization
of cruise visa waivers, and updates on the
Maritime Industry Development Program.

The Philippines is looking to receive 127
cruise ship calls in 2026, a reflection of cruise
operators’ “sustained engagement’ with the
country. The initial figure comes as the
Philippines strengthens collaboration with
cruise stakeholders to boost the sector's
recovery and growth.

Source: Philippine News Agency

Photos: (1) Generic cruise ship photo from Pixabay
and (2) Generic Cruise ship vessel deck phofo from
Virage Images, Inc., both photos are used for visual
representation purposes only.

Read Full Article


https://www.lovethephilippines.travel/tourism/demand-statistics
https://www.pna.gov.ph/articles/1271543

PH ramps up tourism marketing

efforts to ‘win back’ Korean

market The Philippines is ramping up marketing
efforts to hasten the recovery of the Korean
market. DOT’s South Korea foreign office at
present is integrating marketing strategies,
including joint promotions with airlines and
major travel agencies, urban outdoor
advertising, and digital campaigns.

The DOT is currently in collaboration with
major airlines and 15 major South Korean
travel agencies to promote the Philippines
through discounted airfares and region-
specific promotional packages primarily to key
destinations Manila, Cebu, Bohol, Boracay,
and Clark. It will also participate in major
travel and tourism exhibitions, such as the
Seoul International Travel Fair (SITF) and the
Korea International Boat Show (KIBS), as well
as several underwater sports expositions, to
promote the Philippines’ marine, diving, and
golf experiences.

The DOT is also expanding its Philippine
golf tourism portfolio in Clark as well as its
English as a Second Language (ESL)
programs and long-stay visits to increase the
Philippines’ appeal beyond leisure.

Source: Philippine News Agency

Photos: (1) PNA arficle photo (courtesy of Malay-
Boracay Tourism Office Facebook Page) and (2)
Korean Actor Choi Bo Min af the Beverly Place Golf
Club in Mexico, Pampanga - photo courtesy of
Tourism Promotions Board wused for visual
representation purposes only.

DOT vows to push rural

The DOT said the government will champion
a farm tourism program that not only
secures visitor arrivals but also sustains rural
livelihood and development. This pledge of
commitment follows the recent launch of the
Farm Tourism Strategic Action Plan
(FTSAP) 2026-2031, which aims to
strengthen standards, infrastructure,
enterprise development, and market
integration for farm tourism destinations
across the country.



https://www.pna.gov.ph/articles/1270425

The DOT aligns tourism development with
agriculture  through  several initiatives,
including its memorandum of agreement with
the Department of Agriculture to coordinate
farm-to-market roads, irrigation systems,
post-harvest facilities, cold chain logistics and
product development, linking farms directly
with tourism establishments. Infrastructure
programs are likewise expanding access to
rural destinations.

Source: Philippine News Agency

Photo: (1) Strawberry Farm - Baguio photo from Getty
Images and (2) Photo from Connections Luxury 2024
event at the Farm at San Benito, both photos are used
for visual representation purposes only.

Disclosure Statement

The analysis and findings in this report are based on currently available information and data.
While due diligence has been exercised to ensure accuracy, completeness, and fair
representation, users are responsible for determining the relevance and applicability of the
information provided. The conclusions presented are infended for information and reference
purposes anly.

This report does not yet reflect the potential impacts of the Middle East conflict that
began in the last week of February 2026.
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