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TPB Planning Bytes is a knowledge repository hub initiated by the Corporate Planning and
Business Development Department (CPBDD). It contains essential resources, including regulatory
updates and corporate performance data, to promote data-driven decision-making within the
Tourism Promotions Board (TPB) Philippines.

Tourism Pulse Beat, a key feature of TPB Planning Bytes, provides statistical analysis of
international tourist arrivals from 13 key markets, along with timely updates on tourism policies,
projects, and emerging trends.

TOP MARKETS

USA (98.18k), South Korea (60.96k),
T 3 and Japan (37.11k) were the top

, source markets in May, accounting for
TPB KEY MARKETS ULz six (6) out of ten (10) or (63%) of total
FOR MAY 2026 ’ |t international arrivals.

Aside from placing only second to the
USA since March, arrivals from South
Korea have continued to decline from
their highest levels at the start of the
SOUTH KOREA year. Canada and UK also displayed
60,962 ARRIVALS the same downward trend in
performance, although the reverse is

true with China which continues to

JAPAN ‘ show month-by-month improvement
37,112 ARRIVALS since January.

98,182 ARRIVALS




Historically, arrivals from TPB’s 13 key markets reach a peak in January, then decline steadily until
they recover by middle of the year. The numbers fluctuate in the succeeding months before slowly
picking up again during the last quarter, as shown on the graph below.
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PERFORMANCE COMPARISON

The 368.63k arrivals in May showed
a slight increase from last year's internaTionaL Gline

366.31k. The major contributor to this A R l A L S

improvement was China whose 36.77k FROM TPB KEY MARKETS
was a significant increase from its

2025 arrivals of 21.98k. This recovery E-EE VS.

was driven in part by the Philippines’ '

visa-free policy for Chinese tourists 35531'(

introduced last January and the MAY 2025 ARRIVALS

addition of new direct routes between

China and the Philippines, including

Chongqging - Manila and Quanzhou -

eru, .with more gdditional and charter MUARY. Y 2025 ; ANuA%v-ﬁ?gﬁzs
flights in the pipeline. ARRIVALS

On a year-on-year basis, January to
May 2026 arrivals of 2.24 million
exceeded by +151.56k the 2.09 million
recorded for the same period in 2025.
All key markets contributed positively
to this increase, except for South
Korea which posted a decrease
-53.07k, or a little more than 9% fewer
visitors versus 2025.




MARKET RECOVERY RATES

B KEY MARKETS While the 2.24 million arrivals from

TPB's key markets in the first five (5)

R E VERY months of 2026 reflected a +7%

. RATES : }

- increase from 2025, total volumes

. WHILE THE 2.24 MILLION ARRIVALS FROM TPB'S KEY MARKETS IN THE remain -769.49k or -26% below the
FIRST FIVE MONTHS OF 2026 REFLECTED A 7+ INCREASE FROM 2025, - . -

PANDEMIC PEAK OF 201 MILLIGN IN B010T % BELOW THE PRe- pre-pandemic peak of 3.01 million in

2019. The largest shortfalls were

attributed to China (-546.29k), South

LARGEST SHORTFALLS RECORDED FOR THE FOLLOWING MARKETS:

DECLINING MARKETS

m Korea (-286.74k), with the latter now
being overtaken by USA as the

:. country's leading source market.

UNITED STATES OF AMERICA (USA) IS THE Overall, the thirteen (13) key markets
COUNTRY'S LEADING SOURCE MARKET.
posted a cumulative recovery rate of
CUMULATIVE RECOVERY RATE: 74% with USA, Canada, Australia,
wecoveny nare  HEERIS Singapore, and Hong Kong so far
... already achieving full recovery.

PERFORMANCE VS.
TARGET FNTERNATIONAL VISITOR

Historically, January-May arrivals AR l ALSL._, .l

FROM TPB KEY MARKETS
already account for about 43% of full-

year totals. TPB currently stands at

slightly above the same level, with its

2.24 million total representing 44% thialefel i fe S X A

of the GCG-approved 2026 target of 2239.? aa }
5.08 million. 'y

Based on current performance and @ 5,080 000 Errtuinaitiy

assuming these percentages continue

i - Of 08 MILLION INTERNATIONAL
until December, total arrivals are 44A VISITOR ARRIVALS FOR 2026
projected to reach 5.21 million by year-
end, equivalent to achieving around
103% of the annual target.




Intemnational Tourist Arrivals from TPB Key Markets (2025 vs 2026)

JAN - MAY 2025

JANUARY FEBRUARY MARCH APRIL MAY JAN - MAY 2026 ACTUAL ACTUAL

Usa 127,020 Nno,695 104,780 91182 98,182 531,859

SOUTH

149,964 131,535 91,525 67,803 60,962 501,789
KOREA '

JAPAN 39,376 50,884 61,765 37,357 3inz | 226,494

4

CHINA 27.831 52,45 34,401 36,331 36,770 187,478

- - - +

CANADA 40937 34.218 33,539 29,356 28,128 166,178

4

AUSTRALIA 40,751 29,121 34,349 34,814 27,001 166,036

4

TAIWAN 21,460 28,284 15,344 17,043 14,524 | 96,655

4

UK 20,770 18,571 18,310 17,293 15,919 90,863

SINGAPORE 13,638 15.951 18,419 15,137 17,291 | 80,436

INDIA n.979 10,855 1,020 9,359 9,044 52,257

4

GERMANY 1,470 12,121 12,213 7.413 6,073 49,290
MALAYSIA 8,891 9,275 10,513 8.749 10,318 47,746

. . . 4

HONG KONG 7,098 10,487 8,501 9,304 7,309 42,699

TOTAL 521,185 514,142 454,679 381,141 368,633 2,239,780 . 7%

*Data sorted by highest to lowest infernational tourist arrivals (January — May 2026).

All previous issues of the TPB Planning Bytes, as well as visitor arrival data from the DOT
Tourism Demand Statistics, are accessible through the TPB Media Center: Planning Bytes.
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IMPACT OF THE MIDDLE EAST CRISIS

The impact of the ongoing Middle East conflict on international tourist arrivals from TPB key
markets is primarily indirect but can be significant because the Philippines is an archipelago
with island destinations dependent on air travel. The country also has direct Middle East
connections due to the presence of Overseas Filipino Workers (OFWs).

The following are the probable adverse effects of the conflict and the opportunities amid the
challenges:



https://tpb.gov.ph/planning-bytes/

PROBABLE ADVERSE EFFECTS OF
THE CONFLICT

Higher airfares due to rising fuel costs
and reduced flight availability lead to
higher ticket prices that could result to
postponed trips or cancelled visits, or
shorter stays ond reduced tourism
spending.

Airspace closures and  security
concerns in parts of the Middle East
cause flight disruptions, longer travel
times due to rerouting of flights, and
less convenient travel for tourists from
Europe, the Middle East, and other long-
haul markets.

Higher operating costs for tourism
businesses may be passed on to
tourists through higher room rates and
tour prices.

Decline in travel confidence and
demand because whenever geopolitical
conflicts dominate international news,
some travelers become more cautious
about overseas travel in general, even
when destinations are far from the
conflict zone.

IMPACT OF THE

FMiDLLE EnsT CRISIS

, OPPORTUNITIES AMID THE
CHALLENGES

Travelers avoiding the Middle
East could redirect trips to
alternative  destinations  in
Asio-Pacific such as the
Philippines.

The Philippines could attract
some tourists who are
looking for substitute beach
and leisure destinations if it
remains competitively priced
and well-connected. Similar
tourism demand shifts can
be reasonably expected as a
result of regional conflicts.

'OURISM UPDATES:

ASEAN chairship reaping huge
gains for PH tourism

Beyond elevating the Philippines’ reputation as
a regional leader, the country’s chairship of
the Association of Southeast Asian Nations
(ASEAN) is bringing in a more direct and
tangible gain to Filipinos — a much-needed
boost to local tourism and hospitality from the
valuable ASEAN tourists who are allowed to
travel visa-free within the region. Should the
Philippines fully capture Southeast Asia, the
country would be looking at a market that is
already on track to become the world's fourth
largest economy by 2030.

Source: Philippine News Agency

Photo Source: Philippine News Agency photo by
Avito Dalan

Read Full Article



https://www.pna.gov.ph/articles/1275739

PH sends biggest tourism mission
to China since pandemic

The Philippine Tourism Industry Business
Mission 2026, led by the Department of
Tourism (DOT), has sent its largest tourism
business mission to China since pandemic to
bring together 35 Philippine travel-related
companies and around 280 Chinese travel
agencies for business-to-business meetings
with Chinese stakeholders in Beijing, Chengdu,
and Guangzhou.

Source: Philippine News Agency

Photo Source: Photo from the Philippine Embassy in
China/DOT

Read Full Article

DOT sees cruise tourism boost as
ship visits Siargao

SH Mineny
"

The Swan Hellenic Minerva, a cruise ship
making its maiden voyage in Asia, visited
Siargao Island and Bohol with approximately
152 foreign passengers. The visit not only
showcased the beauty and culture of the
region's destination but also created valuable
opportunities for local businesses and
communities.

Source: Philippine News Agency

Photo Source: Photo from DOT-Caraga Facebook
Page

Read Full Article

Disclosure Statement

The analysis and findings in this report are based on currently available information and data. While due
diligence has been exercised to ensure accuracy, completeness, and fair representation, users are
responsible for determining the relevance and applicability of the information provided. The conclusions
presented are intended for information and reference purposes only.

To learn more about the Tourism Promotions Board’s FY 2026 work programs and
upcoming events, you may access the following links:

Facebook Instagram

f

TPB Event TPB
Calendar of
Events

Highlights
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https://www.pna.gov.ph/articles/1274906
https://www.pna.gov.ph/articles/1274273
https://www.facebook.com/philippines.tpb
https://www.instagram.com/philippines.tpb?igsh=MXd6bHh6czZtcjd1Mg==
https://tpb.gov.ph/events/
https://tpb.gov.ph/
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